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Revision
Marketing mix: product
Starter activity: 
Match the following terms with their definitions:
	1. [bookmark: _Hlk121570696]Marketing mix


	2. Product


	3. Brand


	4. unique selling point

	5. Brand image


	6. brand name


	7. brand loyalty

	8. Product life cycle

	9. extension strategies


	a) when customers continue to purchase from the same brand over and over again, despite competitors offering similar products or services.

	b) general impression, perception, and associations any given customer has about a brand.

	c) a combination of factors that can be controlled by a company to influence consumers to purchase its products.

	d) identifies a specific company, product, or service and differentiates it from similar brands within a category

	e) a type of product manufactured by a particular company under a particular name.

	f) a practice used to increase the market share for a given product or service and thus keep it in the maturity phase of the marketing product lifecycle rather than going into decline.

	g) the length of time from a product first being introduced to consumers until it is removed from the market.

	h) an article or substance that is manufactured or refined for sale.

	i) a marketing statement that differentiates a product or brand from its competitors
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Revision checklist
In this chapter you have learned:

@ to identify the four elements of the marketing mix

@ about the role of product decisions in the marketing mix
@ what makes a product successful

@ the costs and benefits of developing a new product

@ what is meant by brand image and how this can influence sales and customer
loyalty

@ about the role of packaging

@ to draw and interpret a product life cycle

@ about the different stages of the product life cycle and how they can influence
marketing decisions

@ to suggest different ways to extend the product life cycle.
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® The marketing mix is the four key decisions
related to product, price, promotion and
place that a business must take in order to
market products effectively (the Four Ps).

® Successful businesses need to develop
customer relationships to build customer
loyalty and develop brand image.

® The product life cycle has four main stages:
introduction, growth, maturity and decline
and each of these influences marketing
decisions.
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2 XYZ produce chocolate bars and sell them to supermarkets. Its bestselling
brand is ChocDelight. It is put in expensive packaging and is sold as a luxury
product. This bestselling chocolate bar has had high and steady sales for the
last five years, but recently sales have started to fall as it has now reached the
decline stage of the product life cycle.

a) What is meant by a ‘brand’?

b) Identify two ways the business could react to the falling sales of the
chocolate bars.

¢) Identify and explain two characteristics of the packaging of the
chocolate bars.

d) Identify and explain two possible reasons why XYZ's chocolate bars are
successful.

e) Do you think giving the chocolate bar a brand name was necessary for its
success? Justify your answer.
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