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Marketing Mix: product 
The product life cycle
Starter activity:
	Key terms
	Definition

	Product life cycle
	

	extension strategies
	



Development activity:
State the four stages of the product life cycle. Draw and annotate these stages in the form of a diagram using the example of product life cycle of a fashion clothing vs a hi-tech product.
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Practice Activity:
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Case study example

Compute plc invented a new computer game. It had been developed over several months
before it was finally launched on to the market. Initially it was expensive, being bought

by only a few people who wanted to be the first to play the new game. It quickly became
successful — a lot of advertising was used to promote the game and sales grew rapidly. Over
the next few months, more and more shops ordered copies of the game and competition
between the shops was fierce. The shops offered the game at cheaper and cheaper prices
to attract customers and prices for the game started to fall. Sales grew steadily now, not

at the fast rates of increase that were first seen. Once most computer users had purchased
the game, the market was saturated and sales began to fall, even though prices by now
were low. The game was making little or no profit for the company and so they decided to
withdraw the game from sale and concentrate on the new games that they had introduced.

Activity 12.6

Read the case study above.
Draw the product life cycle for the game invented by Compute plc. Label the diagram
with the different stages that the game went through.
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