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Practice Activity:
Write a short summary to explain the benefits of branding to a company.
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Activity 12.4

Select two products that have brand names. For each of the products identify:
a) who the customers of the product are

b) what it is that attracts them to the product
¢) what brand image the manufacturer is trying to create

d) how the name and the packaging of the product help to reinforce the brand image
e) where it is sold.
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Revision summary: packaging
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Kellogg’s manufacture breakfast cereals. The packaging

used is bright and colourful and has the brand name clearly
printed on the front of the packet in large letters. The outer
packet is made of cardboard to keep its shape, so it will stand
up on the shelves in shops and prevent the contents from
being crushed. The side of the packet contains information

about the nutritional qualities of the product. There is also
sometimes a special offer printed on the outside of the
packet to encourage consumers to buy the cereal. There are
sometimes tokens on the packet to be cut out, collected and
then sent off to receive a free gift. The cardboard packet has
inner packaging to keep the product sealed in and fresh until
it is purchased and consumed by the customer.
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S & B Food Products plc have decided
to produce a new fruit-flavoured milk
drink especially for young children.
The market segment that it expects
to buy the product is parents, for
their children. It is a healthy drink
which contains vitamins and minerals.

Activit_y 12.5
Read the case study above.

a) Which of the possible containers drawn above would you use for the new fruit-flavoured

milk drink? Explain your choice.

b) Suggest another container that might be more suitable for the new milk drink.

¢) What colour(s) should the container be? Explain your choice.

d) Choose a brand name for the new milk drink. What image does the name give to the
product?

e) Design a label for the container. Why do you think the design of the label will help the

product to sell?
f) What information will need to be put on the label?
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